Ethics Online Class

Ethicsis a form of applied ethics that examines ethpcadciples and problems that arise
in a business environment. It applies to all agpetbusiness conduct and is relevant to
the conduct of individuals and business organinati@s a whole. Applied ethics is a field
of ethics that deals with ethical questions in mhelgs such as title insurance. When the
word, ethics, comes to mind, it conjures up margnados. Most of us think it's black
and white until we are hit with a situation in quersonal or professional life that hits
close to home.

In the increasingly conscience-focused marketplatese 21st century, the demand for
more ethical business processes and actions isasiag. Simultaneously, pressure is
being applied on the title insurance industry tgliave business ethics through new
public initiatives and laws (Revised RESPA Finald&Rirevised HUD-1).Businesses can
often attain short-term gains by acting in an umadifashion; however, those behaviors
tend to undermine the industry, as well as the ecgnover time.

The Merriam-Webster Online Dictionary 2009 definethics as: The discipline of

dealing with what is good and bad and with moraydund obligation. As far as it applies

to a professional, the definition goes something Ithis: the principles of conduct

governing an individual or a group. Ethics is arbiire complicated than you or | might
think. There in no clear universally accepted $edrswers to all problems and it is not
always as simple as a right vs. wrong decisiorua8iins that present ethical dilemmas
are not clearly wrong except in hindsight.

Ethics are “principles that define behavior as tigjood, and proper. These principles do
not always dictate a single moral course of actiout,provide a means of evaluating and
deciding among competing options. In making diffialecisions when the best ethical
response is not immediately clear, professionatdyag series of questions that test their
planned actions in response to the dilemma aghasst ethical principles.

A code of ethics is less about invoking legaligtiaciples and more about setting high
standards and guidelines in order to make bett@sidas in the course of business. You
may ask why ethics is so important. You don’t h&wéook far to understand. Turn on
the news or read the newspaper. People act unéthes@ryday and it is reported at an
alarming rate. The unethical outweighs the ethocabur news today.



The title insurance industry is currently facindpieal dilemmas that have become big
enough for RESPA to make changes to the Final RuUllee U.S. Government
Accountability Office will be conducting a year lprstudy of business in the title
insurance industry. The revised HUD-1 will be maodgafor use for 2010, including
disclosing the underwriter/title agent premium tsfi the customer. Ethics has always
been an important part of our society, especiallypusiness. Having a code of ethics
clarifies a title company’s playing field. Ethics mot always clear and having a code of
conduct helps with that area of difference. Thd bedes, according to some ethicists are
no less than expressions of dedication to integdiyility, decency and the pursuit of
excellence, all of which are necessary for the igahof civilized society. Developing a
code of ethics for your office is worthwhile; itries a group of people to think through
in a fresh way their obligations as a group andnaéviduals with respect to their
customers and to society as a whole.

For example, you could be legally right, but ethicavrong. Without a code of ethics to
guide you, you could be going down the wrong p&hthere an Ethics checklist that
could help guide you throughout your professioriaPl Ask yourself these questions:

If the details of a settlement were published mlttal newspaper, would it look bad?
Ask your family/friends if they would agree withbasiness decision?

If you are embarrassed or ashamed to share yoisi@eaevith your family/friends, ask
yourself why?

Is this legal?

If you find yourself making excuses like tellingwrself that all of your competitors take
short cuts and if you don’t, you could lose busie®r telling yourself that no
underwriter will ever notice if you make exceptiomsyour practice, asking yourself
ethical questions could have you second guessosgttiecisions. Your ethical reputation
takes a lifetime to build, but only seconds to amBst

The title insurance industry has long prided itselfbeing the protector and defender of
land ownership in the United States. But, compeimgrest between underwriters and
agents, questionable business models to lock doankehshare and the proliferation of
kickbacks to buy business have thrown a critiggtlion the title industry. The industry
does not have a code of ethics currently, but taistry has also had major blows,
including title agents who have stolen from thescrew account, forcing layoffs,
scandal, and eventually the loss of reputatiomédr ttustomers. Ethics is essential in our
society, especially in an industry that faces aredain future.



Ethics of accounting infor mation

Issues regarding the moral rights and duties betveeeompany and its shareholders:
fiduciary responsibility for instance, which we Iadiscuss later in this text.

Creative accounting, stealing from escrow account
Fraud

Kickbacks, bribery: while these may be in the ($herm) interests of the company and
its shareholders, these practices may be anti-ctitmpeor offend against the values of
society.

Issues affecting the privacy of the consumer; Aifmdby a specific code of ethics
includes complying with privacy issues, such as@namm Leach Bliley Act, which the
Department of Housing & Urban Development is resjdde for managing. The Gramm
Leach Bliley Act.

The Gramm Leach Bliley Act, which became effectivdy 1, 2001, requires that notice

be given to a customer in a residential real edt@esaction regarding the insurer’s
policy in the handling of information received immection with these transactions.
Customers are generally considered to be individunslured under an owner’s policy for

residential property or borrowers in a residenttiahsaction. GLBA is not applicable to

commercial transactions. The Privacy Notice forrousth be provided to customers, in

which a title insurance policy is issued, includipgrchase, refinance, and second
mortgage or equity line transactions.

Ethics of sales and marketing

Marketing, which goes beyond the mere provisiomfifrmation about (and access to) a
product, may seek to manipulate our values andvb@hd o some extent society regards
this as acceptable, but where is the ethical bri@etdrawn?

« Anti-competitive practices: RESPA will not allowckbacks of any kind, but your
competitor offers to reduce his/her price in orfterfuture business in order to
get the deal.

* Redlining is the practice of arbitrarily denying lomiting financial services to
specific neighborhoods, generally because its eessdare people of color or are
poor.



